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STRATEGIES FOR INCREASING YOUR VISIBILITY ONLINE 
SO THAT YOU ARE NO LONGER A BEST-KEPT SECRET!

with Andrea Cinnamond

STARTS WITH Your MINDSET
Be clear on your superpower. Feel confident and believe in what you bring to your 
business. Think about the results your ideal clients get when they work with you. Your 
ideal clients have a pain point and are looking for results. Believe in yourself, don’t listen 
to your friends and family. They might love you but they don’t always ‘get’ what you are 
wanting to do. Join a group of like-minded entrepreneurs where you can share your wins 
and challenges. We don’t do anything important on our own. 

My SuperPower is _________________________________________________________

After you determine your Super Power, choose 2 of the following strategies to work on 
first, and then 2 more after those are done and continue to add strategies. There is a step at 
the end of the checklist where you will prioritze each strategy. 

Website
There is no need for a big website with a big navigation menu and a large collection of 
pages. It is important to have a website as people usually want to check you out online but 
it does not have to be extensive. I am a fan of Wordpress websites and specifically I love 
using the Divi theme. This theme is modern, super flexible and lets me build beautiful 
websites for my clients. Websites using Divi are always mobile-responsive (a necessity 
now!) and components can be customized especially for mobile when needed. 

Be sure that you have an SSL certificate for your domain. There are a few ways to get an 
SSL certificate and it does depend on your site, your business and who your web hosting 
company is. Without it y our site will be flagged as ‘not secure’ and could possibly be 
blocked by the search engines. Check out this blog post to learn about SSL certificates.

Imagine–your phone rings–a prospective ideal client has found your website, read 
everything you have written and wants to hire you. You don’t have to ‘sell’ them on you or 
your services. Your website is clear, you speak about the results you want for your clients 
and your blog posts add content that deepens your prospect’s desire to work with you.  
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Branding – Colors and Fonts
Create a brand sheet for your business to keep track of your fonts and colors. It will 
allow you to maintain consistency easy recognition for the overall look of your brand 
when you’re creating graphics and sales pieces etc. 

It is good to have two or three colors for your business collateral. Using color 
effectively on your website helps visitors identify and follow the information you 
want them to absorb. Additionally the proper use of fonts brings professionalism and 
clarity to your brand. Remember with font styling, less is more. When picking fonts 
for your logo and general branding keep it clean. Two different base font families are 
plenty (three if you absolutely must!). A serif and a non-serif can be a great combo. 
Personally, I love to have a script font and a regular font identified.

A quick note on photography and general imagery (from stock sites for example); 
Budget your time and resources to allow for professional quality photographs and try 
to have fun with it when you can. Good ‘candid’ style photographs are a wonderful 
way to bring your clients emotionally closer to you. When you’re using images from  
a stock site, pay attention to the content and color to be sure they match your brand.

Whether your ‘look’ is bold, serious, funky or fun, always remember to be sensitive 
to how your choices will ‘read’. Your colors, fonts and imagery all have subtext and 
symbolic undertones and your clients will make subconscious decisions based on 
them. When your visual brand (no matter how straight or how groovy!) is intentional 
and cohesive, you’ll be able to dress up your website, social media graphics or sales 
pieces, etc., without creating clutter or confusion.

To find out more about the wonderful world of font and color usage click here to 
download a free copy of  ‘The Beginner’s Branding Guide’.

Optimize Your Images
It is quite common for folks to not optimize their images for file size. It is easy to do if 
you have a photo software program like Photoshop but there are other options. 

When your website is full of photos that are too big, your site slows down as it loads 
up these large images. There are plugins that can help with this as well but that is not 
my favorite option. Images for web use can be very small (72 dpi or dots per inch). 
Images for print need to be much larger (300 dpi). 
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There is a great free tool called TinyPNG.com and it will reduce the size of your 
photos for free. Canva is anonline tool that will help you manage the size of your 
photos and let you create fun graphics that promote your business. PicResize is 
another online option.  

SEARCH ENGINE OPTIMIZATION (SEO)
SEO is a complicated business but there are a few easy things that you can do that 
will help your rankings with Google.  As I have mentioned before, I am a huge fan of 
Wordpress and will be sharing some tips that will help you improve your SEO. 

Keyword research should be the start of any good SEO strategy. You will identify  
a list (it might be a long list) that you think your ideal clients might use when 
searching online. This can be a big project and will influence the blog posts you write 
and the words you use on your website. There are tools that can help you with this. 
More on this later when we come to Content Marketing. 

I use the All-in-One SEO Wordpress plugin and although it looks complicated, there 
are a few things you can do easily. You can add an image to each page and post so that 
when you share a link on social media it pulls in the right image and looks awesome.
Here is a short video demonstrating how to use the plugin for social media images.  

Another thing you can do is add in an SEO title for each page using your keywords for 
that page. For instance, you have a page called ‘About’. You can change the title for SEO 
of your About page to something like Vegan Cookbook Author and Vegan Health 
Coach. Google then can see that there is a good chance that you are a Vegan expert. 
You can also add in a description that will come up in the Search results. 

BUILD AN EMAIL LIST 
Building an email list using a compelling or irresistible free offer (IFO) is still the best 
way to build an email list, one of the most valuable assets you will have in your  
business. Prospective clients will share their name and email address in exchange 
for your free offer. You will use an autoresponder email service–Aweber is one of my 
favorites. Other options are ActiveCampaign and Mailchimp, to name but a few. These 
email services are very reasonably priced for all that they will do for you. Your email 
list is your most valuable asset. 
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USING A QUIZ TO BUILD YOUR EMAIL LIST
Quizzes are very popular and you may have taken a few online quizzes in the last year 
or two. I am a huge fan of quizzes. They work particularly well when you can use them 
to identify and group your ideal clients. There are entertaining quizzes out there but 
here is how you could use a quiz to find and identify your ideal clients. 

Imagine you are a Vegan Health Coach and you have a 90 Day Program that helps 
people shift their diets from that of a meat eater to a vegetarian or vegan. You could 
have a simple two question quiz – “are you currently a meat eater” – yes or no? If yes, 
the next question is “are you interested in learning more about becoming  
a vegetarian or vegan – yes or no? For those who answer ‘Yes’ you now have easily 
identified a group of potential ideal clients who will be very interested in learning 
more about your offer. How easy is that!! 

EMAIL FOLLOWUP
There is a saying – ‘the money is in the followup.’ Most people I talk to do not have 
any email followup. You may send an email that delivers your free offer but then 
struggle to install 10-20 followup email messages. 

How many touches does it take to make a sale? The simple answer is “more than most 
people think!” 

These followup emails keep your name front of mind with your new subscribers.  
I know it can be hard to come up with these messages but they only have to be created 
once and your autoresponder email system will deliver them automatically to each 
and every subscriber, no matter what time of day they sign up. 

COMMUNICATE WITH YOUR EMAIL LIST
I used to create weekly and biweekly newsletters for my clients and it took a lot of 
time for my clients to come up with the material and it took me even more time to 
pull it all together. 

These days I am more fond of the less ‘produced’ newsletter. I love the idea of a letter 
‘From the desk of......’ where you share what you have been up to, what you are excited 
about, and include invitations to join your next upcoming event/program/Facebook 
Live etc. Make it more conversational and casual and still share great content AND, 
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the bonuses, it is much easier to produce and your subscribers will find your new 
format refreshing. 

CREATE AN ENTRY LEVEL OFFER
Even if you don’t have a large list or a list at all, having a program on offer is very 
important. An entry level program keeps you focused and is what you talk about with 
prospects, making it easier to make an offer to a prospective client. 

In the movie Field of Dreams, there is the famous quote ‘build it and they will come.’  
I believe that when you create your entry program, you are letting the universe know 
and your ideal clients will discover you (Law of Attraction). 

Create a 90 Day Introductory Program where most, if not all, of your new clients 
would start. Initally you can offer this program as a 1:1 coaching/consulting program 
and as more people want to join the program, you can offer it as a group program 
while still offering it as a 1:1 program at a higher price. Down the road you could 
extend the program to a 6-month program and then even into a year-long program. 

Social Media
You can’t be in too many places at the same time and have the same impact. Pick 
one or two (but no more than three) to have as your primary focus. You can pick 
Facebook, Instagram and your blog and still post to Twitter and LinkedIn but they are 
not where you focus your efforts. 

LinkedIn is a great place for some people to find their ideal clients but it does not 
have a high degree of interaction like Facebook has. Facebook has groups–a place 
where you can invite people to join and where you can share wonderful content like 
Facebook Lives and have great discussions. In your Facebook group you can offer  
a 5-Day Challenge where you invite your Facebook group members to join one of your 
programs.

Your Facebook group already knows you and when they are ready for more, you are 
right there for them.  If you set up your Facebook group for Social Learning, you have 
the option to use Units which can help you organize the content in your Facebook 
group. Handouts, worksheets, videos can be organized so that information can be easy 
to find. Having a lively Facebook group can be very good for your business. 
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When someone joins your email list, invite them to join your Facebook group. This 
way, you can communicate them via email and via Facebook. You can do live videos 
in your Facebook group which is super powerful for your members. Maybe you pick 
a specific time and day when you are in your group live. 

Take Photos of Yourself That Are More Than Headshots
Most people use smart phones and the cameras in the new phones are excellent.  
I have a friend who has many photos of her, at home, when she is out and about in 
her neighborhood, at the beach and on holidays. She shares all these photos in social 
media in various ways and her audience (including me) is much more aware of her 
presence on social media. 

I have noticed that the websites that impress me most usually have photos that are 
more than headshots. Save your headshots for LinkedIn and your passport. Another 
important hint–don’t crop with your camera. Take a bigger photo than you intend 
and let your graphic artist crop it later. Get creative with the images of yourself that 
you share on social media and have fun!!

CREATE Quotation Graphics
Put together a collection of quotes that mean a lot to you and create a library of quote 
graphics using stock photos or use colored backgrounds that match the color and 
fonts of your website. And if you don’t have time to do this yourself, it is a perfect job 
to outsource to an assistant. I once made 200 quote graphics for a client and she uses 
them twice a week on her Facebook page.  

Content Marketing
Google loves websites that have content added consistently. Additionally, your 
website isn’t like your home with a single front door. Every page and blog post on 
your website is a possible doorway to your business. 

Make every blog post a doorway to your site. When you write a blog post, pick  
a keyword phrase for each post. Make sure you use your keyword phrase a number 
of times in the post, use the keyword phrase in the ‘alternate text’ of each image. 

Additionally there are outlets like Medium.com and ThriveGlobal.com where you 
can share quality content with others. Finding ways to repurpose your great content 
is always good and it broadens your reach.  
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Create a Content Marketing Matrix
The process of creating content needs to be easy so that you actually do it. If you 
like to write, write. If you like to make videos, then make videos. You can send 
your videos to a service at Rev.com and they will annotate your video (adding the 
transcript as closed-captioning to the video) and then you can use the transcript as a 
blog post. 

The best time to plan an effective blogsite is before you write your first post. Plan your 
categories first, then make a list of posts (5 or more) that you can write in each of the 
categories. When you need to write your next post, you already have a list of titles, 
your blog looks cohesive and the posts are informative, entertaining and make sense 
with your brand. 

Don’t be too cute with the titles of your blog posts. Use your keywords right in the 
title. If you are a Vegan Health Coach, write a blog post “Vegan Cooking–What Oil 
Should I Be Using?” as a title. If someone is looking for information about oils and  
vegan cooking, your post has a greater chance of popping to the top of the search 
results. 

You can create a series called Vegan Cooking and all the titles start with Vegan 
Cooking and then answer a question that your clients have asked you. This material 
could lead to the creation of a book but no more about that now. I am getting ahead 
of myself. No book today!!

Be sure to have a CTA (call-to-action) at the end of each blog post. Include a link to 
your free offer so that your visitor can sign up and even better, share a short bio where 
you mention that you are the creator of a vegan health program. 

This is the work I love to do with my clients. I know there is a lot of information here 
to digest, but take one step at a time. I am sure you will start to notice what others are 
doing and all of this will make more and more sense.

Please join me in my Facebook group ‘Can You See Me Now’ for resources, 
encouragement and support at
https://www.facebook.com/groups/areyouabestkeptsecret/ 

Reach out to me at andrea@andreacinnamond.com or book a time to talk with me at 
https://bookme.name/AndreaCinnamond/quick-consultation
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MEET ANDREA
Andrea Cinnamond is a creative online business strategist and implementation 
specialist (she brings ideas to life). She is a trained business coach, technical virtual 
assistant and a certified online business manager. She is a former high-tech scientist 
and she loves to combine the logical steps of a process with her creative nature. 

Her #1 value is beauty and she loves nothing more than creating beautiful projects for 
her clients such as websites that work, quizzes, email list building, online marketing, 
sales pages, training and coaching programs, and many other cool online offerings. 

She is a founding partner of WebgirlPower, a collaboration with graphic artist 
extraordinare Lorie Miller Hanson. Learn more at WebgirlPower.com.
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The ‘CAN YOU SEE ME NOW’ CHECKLIST

I am clear about my Superpower and can stay focused on the results that I 
create for my ideal clients. 

Do you have a font and color scheme that unites your website and social 
media?

Do you have a website that you love? Is it clear, do your visitors know  
exactly what you do and are clear about what action they need to take?

Are your images optimized so that your website loads quickly enough for 
your visitors? 

Are you using an SEO plugin (if using Wordpress) or doing any SEO if  
using another platform?

Are you currently building your email list with a free offer that you love  
(report, guide, quiz, checklist, etc) that leads directly to the offer you are  
currently making to your community or that you want to offer in the future?

If you have an email list, do you have a email followup that get delivered 
over a month or two after someone subscribes? 

Do you routinely communicate using a newsletter with your list (weekly, 
biweekly, monthly)?

Do you currently have a Facebook group that you invite your subscribers 
to join?

Are you focusing on more than 2 social media platforms?

Do you have a plan for the social media you are currently doing?

Do you like the idea of having more photos of yourself to use in social  
media and on your website? There are fun ways to do this!

Do you have some favorite quotes that you can use to create a series of 
graphics that you could use in social media? 

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO



Can you create content (written, video, audio, graphics) that is relevant 
and attracts prospective clients and that educates, entertains and/or engages  
visitors?

Do you tell yourself that you don’t know what to write for your prospects?

Do you have a list of main keywords and keyword phrases that you can use 
so that you increase your chances of being found in a Google search by your 
ideal prospects?

Do you add a Call-to-Action to each of your blog posts so that when a new 
visitor comes to your blog, they can easily sign up to your email list?

Do you have a brief bio at the end of each blog post that highlights the kind 
of work that you love to do and that introduces your entry level program so 
your visitors know what you have on offer?

NOW WHAT?

When you have completed this checklist, prioritize the steps you want to 
take next. Put a number in front of each point on the checklist (using a 1 for 
high priority, 2 for medium priority and 3 for low priority). 

Once you have made a priority list, make a plan that will work for you. 
Ask for help in the Facebook group. I (and the other members) are there 
to support you! Sometimes the best thing to do is to ask for help and this is 
made easier by exactly identifying what needs to be done. By knowing what 
you want to ask, you will not be vague and you will get the answers you are 
looking for. Having a priority list, you will stay focused. 

Please join the Facebook group ‘Can You See Me Now’ at
https://www.facebook.com/groups/areyouabestkeptsecret/

Reach out to me at andrea@andreacinnamond.com or book a time to talk 
with me at https://bookme.name/AndreaCinnamond/quick-consultation

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO

q q 
YES         NO


